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— Ama’sLegal Track Record in
Court

The legality of AMA's actions has been consistently reinforced
through judicial review of complaints related to fines, piracy, and

content violations, as well as through legal procedures, monitoring, 49 cases reached judgment at first instance level:
inspections and the protection of lawful entities.

B-Year Cumulative Court Record (2021-2025)

Reporting Year 2025 - First Instance Court Results

15 cases concluded in AMA’s favor;

1case concluded against AMA;

13 cases remain pending.




_ Audiovisual Media Authority
And Media Literacy

— Directly

-encouragement of using the complaint mechanism
and friendly complaint processes by the public;
-awareness campaign;

-thematic consultation with audiovisual media
market actors

- (>8<)  Indirectly

-legal steps or review of legal and sub-legal acts;
-partnership with civil society;
- Inter-institutional cooperation




—— Media Literacy Through
Campaigns

Media Literacy audiovisual campaign (23
videos) focusing on raising public
awareness about the responsible use of
audiovisual and online media

Following the successful completion of the
“Media Literacy for Preschool Ages”
campaign in urban kindergartens in Tirana,
a new nationwide campaign was launched
in May 2026, focusing on pre-university
students and led by AMA’s Council of
Complaints.

1 Minute for 1 Parent - a new media literacy
campaign launched by AMA in July 2026,
aimed at informing and guiding parents on
children’s safe and responsible use of
media and digital platforms.












